EYPQMAIKO TAMEIO NEPIOEPEIAKHE ANAMNTY=ZHZ

Emixeipnoioko Mpoypapua “KPHTH” 2014-2020

H enixeipnon «OIKOAOTIKEX AYZEIZ EME» nou e€dpevel otnv Mepipépeia KpATNG svtaxbnke otn Opdon
«WYneiakn Avapadugion MME Nepipépeiag KpATng». >TOX0G TNG dpAcng €ival n evioxuon TwV NOAU HIKPWYV,
MIKpWV Kal JECAIWV EMIXEIPNOEWV HECW TNG AYOoPAcG KAIVOTOPWY epappoywv TME pe okond Tnv evOUuvANWON Tou
oKkEAOUG TNG e@appoyng TMNE wg BAciknG unooTnPIKTIKAG TEXVOAOYIAg yia TNV €niTeEUEN BEATIWOEWV G OPOUG

NapaywylikoTnTag Kal NpowdnNTIKWV EVEPYEIOV ANO ENIXEIPNOEIG KAl EKPUETAAANEUOEIG.

O ouvoAIkOG npolUnoAoyIiopog TNG enevduong sival 15.000 € sk Twv onoiwv n dnuoaoia dandavn aveépxeTalr oTo
100% Tn¢ €névduong kal ouyxpnuartodoTeital and Tnv EAAGda kal To Eupwnaiko Tapeio Mepipepelakng

AvanTtugng TnG Eupwnaikng Evwong.

To EMIXEIPNHATIKO OXEDIO MOU EYKPIONKE npog XpnparodoTrnon kal uAonoilsital, nepiAapBavei

€NevOUOEIG OTIG NAPAKATW KATNYOPIEG:

v TpounBsia, HETA@OPA, EYKATAOTAON KAl AEITOUPYIad VEWV unXavnuaTwyv Kal Aoinou e€onAiopou TIE

v TpounBesia €EIdIKEUPEVOU AOYIOWIKOU, EQAPHUOYWV YPpAPEiou, avanTuén 1oTooeAidag, unnpeoieg e-shop K.a.
v Ynnpeoiec Digital marketing (n.x.google ads, facebook ads, napouacia ora Social media)

v' YNnpeoiec kKataxwpnong, HETAOXNMATIONOU Kal JETAPOPAC OEDONEVWV

MEow TNG CUHHETOXNG OTN ApAon, N enIXEipnon NETUXE:
v BeATiwON TNG avTaywvIoTIKOTNTAG TNG

v au&non Tng kepdo@opiag TnG

v/ evioxuon TnG €EWOTPEPEIAC

v/ evioxuon TnG €NIXEIpPNUATIKOTNTAG

v dnuioupyia / diaThpnon noloTIKwV BECEwV gpyaaiag

Me Tn oupBoAn Tou EM KpnAtn 2014-2020 cvioxUBNKE n €nIXEipnon ano@EPOvVTag OoQEAN OTnv

avTaywvioTikOTNTA TNG XWPag kabwg Kal aTnv TOMIKNA OIKOVoid.
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